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Strategic Management
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Critical Thinking
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Macro—economic Analysis and Policy
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Marketing Management
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Corporate Finance
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Insights into Culture and Tourism Industry
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Strategic Development of Culture and Tourism Industry
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Tradition Culture and Modern Management
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Culture Creativity and Innovation
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Culture and Tourism Design Thinking
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Culture and Tourism IP structuring and Implementing
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Business Model of Culture and Tourism Businesses
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Operation Management for Cultural Entertainment Projects
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Assets Management of Tourism and Culture Projects
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