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Bl ZRAER

Entrepreneurship

SIF ST EEE

Innovation and Managing Change
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Critical Thinking

Wit

Financial Accounting
EEEarax

Business Statistical Analysis
BEERZ

Managerial Economics
BMEF DTSR

Macro—economic Analysis and Policy
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Strategic Development of Culture and Tourism Industry
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Tourism Planning
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Innovative Thinking of Culture and Tourism Industry
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Brand Management of Culture and Tourism Industry
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Assets Management and Reorganization of Culture and Tourism Projects
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Smart Tourism System Construction
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Service Experience Design and Management
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Cultural Creative Industry and Heritage Rejuvenation
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Rural Tourism and Wellness Sojourning
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Modern Cultural Trends of Culture and Tourism Industry
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Cross—Cultural Development of Culture and Tourism Industry
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