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You will take 9-11 units of Berkeley Haas Business courses from the course

offerings below and 3 units from the UC Berkeley course catalog for a total of

12-15 units per semester.
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Overview

<>

Three core Haas courses (5 units total): Fundamentals of Design
Thinking, Thriving at Haas and Beyond, and a core innovation course

(Opportunity Recognition in Fall; Innovation Strategies in Spring).

< Two Haas electives (4-6 units) in the following subject areas: marketing,
leadership, entrepreneurship and/or finance.

<- An additional elective outside of business from the main UC Berkeley
course catalog.
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*Please note that not all courses will be offered each semester and are subject to change.
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MBA XB200P Fundamentals of Design Thinking (1 unit)

Through in—depth reading and class discussions, get an introduction to a set of tools that will
help you frame and solve problems in the future. Taken from design thinking and systems
thinking, you focus on these five areas: observing and noticing, framing and reframing,
imagining and designing, making and experimenting, and storytelling.
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##Z. Jennifer Caleshu, M.B.A

MBA XB290E Innovation Strategies for Emerging Technologies (3 units)

Every successful, entrepreneurial high—tech venture has individuals who have marketing and
management expertise, as well as technological skill. In this course, you'll gain the marketing
skills needed to manage an entrepreneurial high—technology venture. You examine successful
marketing approaches for entrepreneurial companies as a function of markets and
technologies. Emphasis is placed on the special requirements needed to create and execute
marketing plans and programs in a setting of rapid technological change and limited resources.
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BUS ADM X419.7 Thriving at Haas and Beyond (1 unit)

This course is a combination of class time, one—on-one coaching sessions and company site
visits. Class time focuses on these three aspects of your learning: Academic Success at Haas,
Beyond a Bachelor Degree and Professional Achievement. One—on-one coaching provides
highly individualized support to discuss your classroom expectations, applying to graduate
school, managing life in Berkeley and launching your career. Site visits give you an up—close
experience with some of the world’ s most innovative and impactful companies so that you
can connect classroom learning with real-time exposure to leading companies.
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##Z. Heidi Weller, M.B.A

EfZIR

UGBA XB134 Introduction to Financial Engineering (3 units)
Receive an introduction to applying mathematics and statistics to the field of finance. Learn
topics such as:

e the quantitative foundations of finance, using calculus, linear algebra, statistics and
probability

e extension into financial theory as it relates to asset pricing, fixed income, derivatives,
structured finance and risk management;

e application and implementation of these foundational tools and theory through
software such as Excel to build basic quantitative financial models (touching on
programming)

By the end of the course, you will be able to use financial models that can guide business and

financial decisions.
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MBA XB264 High—Technology Marketing Management (2 units)

High technology refers to that class of products and services that are subject to technological
change at a pace significantly faster than for most goods in the economy. Under such
circumstances, the marketing task faced by the high—-technology firm differs in some ways

from the usual. You'll explore these differences.
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UGBA XB205/ MBA XB296 Leading People (3 units)

Take a descriptive and analytical study of organizations from a behavioral science point of
view, which include problems of motivation, leadership, morale, social structure, groups,
communications, hierarchy and control in complex organizations. You also consider the
interaction among technology, environment and human behavior. Discuss alternate theoretical
models and their applications.
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MBA XB269 Pricing (3 units)

Learn proven concepts, techniques and frameworks to assess and formulate pricing strategies.
Develop the economics and behavioral foundations of pricing. Then, discuss several
innovative pricing concepts including price customization, nonlinear pricing, price matching
and product line pricing. Finally, you will analyze the strengths and weaknesses of several
Internet-based, buyer—determined pricing models.
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##%: Wasim Azhar

MBA XB295I| Entrepreneurship Workshop for Startups (4 units)

This workshop is intended for you if you have an experimental venture project under
development. The business concept may be in the startup mode or further along in its
evolution. In this workshop, you will often work in teams to undertake the real challenges of

building a venture.
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##%: Mark Coopersmith and Whitney Hischier

MBA XB267 The Business of Al (1 units)

From self-driving cars to humanoid robots, Artificial Intelligence (Al) is changing the way we
live, work and do business. In this class, get an introduction to Al technology and its many
business applications. You will walk away with a foundational understanding of Al and its
near— and long—term applications; explore the myths and realities surrounding the technology;

and delve into the legal, social and policy implications of Al.
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##% . Matthew Stepka

Blockchain and the Future of Technology, Business and Law

Blockchain is one of the most significant technologies to impact technology and business in
many years. It is also one of the most interdisciplinary areas, bringing together new questions
and opportunities at the intersection of technology, business and law. Gain an overview of the
technology behind blockchain and explore current and potential real-world applications.
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