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DIGITAL INTELLIGENCE INNOVATION

MBA PROGRAM

Designed to develop visionary leaders equipped with a global mindset, innovative
thinking, entrepreneurial agility, and social accountability, the Zhejiang University
Global MBA bridges cutting-edge management education with the demands of the
digital intelligence era. The program adopts a transformative educational experience
that prepares graduates to drive organizational success while advancing China’s
global leadership in sustainable innovation.
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Program Focus

Centered on global expansion strategy, digital transformation and intelligent innovation,
our curriculum integrates Zhejiang University’s BEST strategy — a unique fusion
of Business, Engineering, Science, and Technology disciplines. This interdisciplinary
approach creates a dynamic learning matrix that balances management theory,
technological fluency, and ethical leadership.

B Curriculum Framework

Core Courses: Structured around enterprise life-cycle management

Electives: Focused on globalization strategies for the digital age, addressing frontier
technologies and cross-cultural challenges

Experiential Learning: Combines industry insights with human-centric problem-solving
methodologies

DIGITAL INTELLIGENCE INNOVATION
MBA PROGRAM

§ Industry—Integrated Pedagogy
Our Full-Cycle Industry-Academia Model delivers:

Digital Intelligence Matrix: Synthesizes management theory, technological
foresight, and human-centered values

Global-Local Nexus: Combines China's industrial best practices with international
business evolution patterns

Pain Point Solutions: Addresses critical challenges in market entry, cultural
adaptation, and regulatory compliance

Action Learning Labs: Solve real-time challenges with multinational corporations
Entrepreneurship Accelerators: Access Zhejiang's tech ecosystem for venture
scaling
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Drive changes and develop leadership
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Rooted in the dynamics of the Al-driven digital era and grounded in management science principles, we develop

pioneering.innovators who shape industry evolution through cutting-edge business acumen and disruptive thinking.

Leveraging the cross-disciplinary-BEST Strategy, we deliver an educational paradigm synergizing management
theory, technological foresight, human-centric values to forge visionary leaders with insights to drive systemic
change and to lead with social.responsibility.

FIRPE, MRS

Think globally and’enhance multi—cultural collaboration
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Our international-faculty dissect global industry transformations and strategic evolution in the intelligent age,
providing actionable foresight on emerging commercial trajectories:

China-embedded, globally empowered. Through fusingilocalized ‘practices with cross-border frameworks, we
cultivate néxt-generation capabilities in border-less innovation and strategic adaptation.

DIGITAL INTELLIGENCE INNOVATION
MBA PROGRAM
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Integrate knowing with doing and define the future
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Conversing with global business leaders to decode how theory and practice achieve symbiosis and
co-evolution.
Navigating future tech frontiers to explore technology-commerce synergy and strategic foresight.
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Expand networks and forge new paths
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y 7} Overseas exchange programs, global academic immersion, international business competitions, cultural
and intellectual exchanges — expanding global perspectives through transformative experiences.

Accessing alumni networks, leveraging premier resources, exchanging industry insights, combining
opportunity with expertise — collectively shaping the future of business.
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CURRICULUM
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€UFF Innovation

RITE4 Design Thinking

EfxIFr Corporate Innovation and Strategy for Carbon Neutrality

KER NG5S eIFTFLEIEE Qi [ i
IR R R SEAE TS, R IF RN, R TS SRR STl A Qi Shi resineiegy e Immevetion Quilieslk

HARERREM MER SE A E AP E R B BRERIEER. —5mE, REUELERE

RS, RABEFAENREVAENZOSER SRS, B—HHE, BEHE. 8 Global Expansion
BUF. HIESAXBIESR, BERERABATESEER B, BATECWELBRT T s Cu e e
RIS AR

EPrESS International Business
Rooted in the digital era, our curriculum establishes an innovation framework: mandatory functional

courses aligned with corporate life-cycle stages, paired with modular electives addressing Chinese M RIS Brand Management in Digital Age
enterprises' globalization in the age of digital intelligence.

The curriculum systematically develops core management competencies and strategic decision- I HEWE Corporate Globalization Practice
making capabilities. Simultaneously, it pioneers future-ready expertise via three strategic pillars - digital
transformation, innovation ecosystems, and global market navigation - equipping organizations to drive RARMENSENR=IURIF Technology Leadership and Intellectual Property

breakthrough growth amidst technological disruption and evolving business paradigms.
(* BRI E HELIRLHEE *The course schedule is subject to change )
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Application Process for International Applicants

November-February: Online Application
May-June: Interview

March- April: Document Review
July: Admission Result

m Application Form for Admission to Zhejiang University pasted with a recent photograph (white background, 35mmx»45mmin
in size). Applicants shall fill in and submit the application form via the online application system first, then print and sign the
Application Form produced by the online application system. Link: http://isinfosys.zju.edu.cn/recruit/login.shtml.

m A photocopy of passport biographic page.

® Highest degree certificates (photocopy of original document or notarized copies) Documents in languages other than
Chinese or English must be attached with notarized translations in Chinese or English.

® Academic transcripts during Bachelor’s degree study, which must be original documents or notarized copies. Documents in
languages other than Chinese or English must be attached with notarized translations in Chinese or English.

m Photocopies of English proficiency certificates (TOEFL or IELTS; Not required for English native speakers and applicants
holding degree delivered in English).

m Personal statement in English. Word limit: 1500

® GMAT/GRE

® Two recommendation letters in English with the referrer’s business card/contact phone number and email address.

Once application documents are submitted, the Admissions Committee will shortlist the candidates for the interview. Overseas
candidates will be interviewed either by phone or video conference. An interview invitation will be sent through the email
provided in the application.

Application Deadline: February 28th, 2026

For more information, please visit the admission website of International College Zhejiang University :http://iczu.zju.edu.cn/
admissionsen/main.htm

(Early applications are encouraged, as offer of admission will be made on a first-come basis to qualified candidates.)
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