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Leadership and Organizational Behavior
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Entrepreneurship
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Innovation and Managing Change
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Critical Thinking
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Financial Accounting
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Business Statistical Analysis
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Managerial Economics
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Macro—economic Analysis and Policy
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Marketing Management
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Operations Management
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Human Resource Management
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Corporate Finance
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Strategic Development of Culture and Tourism Industry
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Brand Management of Culture and Tourism Industry
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Business Model Innovation of Culture and Tourism Industry
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Cultural Creative Industry and Heritage Rejuvenation
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Capital Operation of Culture and Tourism Projects
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Study Travel and Camping Education
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Service Experience and Scene Design
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